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https://www.youtube.com/watch?v=M3KJnnv241M&ab_channel=VisitSardinia
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Analysis based on the 7Loci meta-model: 

INTRODUCTION

2. WHO? IDENTITY - Benedetta Salomone

3. WHAT? CONTENT - Silvia Olivari, Sara Rigon

4. WHY? SERVICES - Sara Carlessi, Chiara Camanini

5. WHERE? INDIVIDUATION - Sofia Vavassori, Rebecca Ponti

6. WHEN? MANAGEMENT - Daniela Zanotti

7. HOW? USABILITY - Martina Caccia, Dora Di Palma

8. CONCLUSIONS 
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INTRODUCTION SARDINIA

● capital: Cagliari 

● area: 24,090km2

● population: 1 624 216

● municipalities: 377

● metaphorically described as a microcontinent 

The island’s most iconic civilization is the

indigenous Nuragic, which flourished from the

18th century BC to either 238BC or the 2nd

century AD in some parts of the island

From “Mare e 

Sardegna”, 1921, 

written by the british 

writer, D.L. 

Lawrence
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IDENTITY - WHO? Destination image
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Graphic design - After you 

discover them, 

they will be 

yours forever

- Unique and 

unexpected 

experiences

- Ideas for an 

unforgettable 

holiday 

→ well organized and easy readable 

→ no dominant colours 

→ images as background

→ you - targeted

→ appealing
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Destination geographical position

→ zooming in/out 

to discover the 

geographical 

position of Sardinia

→ where 

attractions, events 

and 

accommodation 

are located

Personalisation

University of Bergamo, PMTS Master Course, IT for Tourism Services – The web presence of Sardinia as a destination (24th November 2020) 7



Personalisation

In the sections:

→ focus on the activities you can 

experience rather than gathering 

them in target-oriented categories
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Conclusions

→ same profile picture

→ specific identity

→ identification of the 

network of Sardegna 

Turismo is easier for the 

tourist
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CONTENT - WHAT? 
The website fulfills the most of the 

managers’ needs included in the 

marketing and development plan called 

“Destinazione Sardegna 2018-2021 

Piano Strategico di Sviluppo e 

Marketing Turistico della Sardegna”
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Info on Managers 

The website http://operatori.sardegnaturismo.it/en is especially 
addressed to tour operators working in or with Sardinia.

This platform provides 
information about events, 
sector fairs and subsidies. 

BUT the website is not 
updated.
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Users’ content compliance

• The website is well structured;

• It’s a source of recommendations and practical advices;

• There is a specific section for disabled travellers;

• Other categories of people (such as people travel with dogs or elder people) can find more useful 

information through the search bar;

• Texts are provided in several languages.
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Insight about Covid-19 pandemic

information about the current situation 

the procedure to follow before arriving in Sardinia

the toll-free number of the Region and the public utility telephone 

number.
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Links
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Sources copyright

The website declares the copyright at the bottom of the page both in the text “© 2020 Regione 

Autonoma della Sardegna” and in the legal advice.

All Rights Reserved in terms of texts, picture and graphics.
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Info content

The “Sardegna Turismo” website has four 

main sections. 
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The website is thought for italian and foreign tourists thanks to 

the possibility to translate in seven different languages the 

content.

There’s a map in “Places to see” 

section that allows visitors to quickly 

check the most suitable place for their 

holiday. 
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Media content

In the homepage, you can have a look at some 

specific places, activities and events 

recommended in these three sections.
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Title

brief captions

description

Picture on the background
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Events

Visitors can find the upcoming events by 

entering “Places to see” section, choosing 

the favourite geographical area and 

scrolling down to the end of the page.  
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Visitors can also find events by 

clicking on “Organize your trip”, 

“Explore” and then a window will 

open with a map of Sardinia. Just 

select “Eventi” on the left. 
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Another way to check the 

events is to go to the 

“Search site”, write down 

“Events”, click on the 

hand lens and the new 

page will show all the 

events. Visitors can also 

put a tick on the preferred 

type of article and 

geographical area. 
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SERVICES

SERVICES - WHY?

Meteo: the website doesn’t 

provide daily or weekly 

weather forecasts

However, the section

Weather in Sardinia,

allows people to get

general information

about the climate

throughout the year

Weather
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Transport

PUBLIC TRANSPORT
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E-commerce

A list of structures is

given, each of them

address users to the

accommodation

website.

In terms of transport, it is

possible to purchase bus

tickets through the CTM bus

finder app.
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Privacy and Security

As soon as the user enters,

he/she is required to accept

the cookies, which can be

used to track his/her

movements within the site.
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“They (personal data) will not be

given to third parties, and shall be

used exclusively for

communications regarding the

website and its content and the

eventual transfer of information on

topics relevant to website content”.

https://www.sardegnaturismo.it/it

The site also guarantees an https protocol.
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Georeferenced map

The user can search what he/she needs

according to three sections: attractions, events

and accommodation.

For each section, the user can also choose the features that are

included based on his/her interests.
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Needs

Users’ needs are partially fulfilled: the 

site provides a lot of activities related to 

different targets, informs the users 

about the events and it gives additional 

information
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Managers’ needs are 

partially fulfilled

...also, there is the 

possibility to 

access to the 

operators area

The website page is engaged in

communication through social

networking to keep the users in contact

with them in an easier way.
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WHERE? - INDIVIDUATION

Search engine: first position on 

Google, Bing and Explorer with 

the keyword Sardinia Tourism

Domain name: 

clear and easy to 

remember. It’s 

proved by “who.is”  

that the site is 

official

Sardegnaturismo.it's top 

competitors are: 

sardegna.com, 

sardegnacultura.it, 

paradisola.it, 

sardegnainblog.it
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Domain Authority: 65/100
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Basic and offline communication are 

not provided directly on the site because 

the page is handled by Assessorato del 

Turismo, Artigianato e Commercio

Communication 

among users:

e-mail is the only 

contact provided.

Users can also 

communicate thanks 

to social networks

linked to the website
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#visitsardinia       #sardegnaturismo
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@visit.sardinia

10K and good 

engagement rate

@Visit Sardinia

58K and high 

engagement rate
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@Visit Sardinia 

19K but low 

engagement rate

Youtube: 1K 

followers and not 

frequent posts

Flickr:141 

followers and not 

frequent posts 
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Communication among actors is 

provided thanks to the section 

Operators Area

The website is divided into two parts: for 

italian operators and for foreign 

operators. There is an e-mail address to 

contact them: 

tur.areaoperatori@regione.sardegna.it
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WHEN? - MANAGEMENT

Code Compliance

Update

Filters: Month 

and Topic

English 

version 

doesn’t work!
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Links Compliance:

checked with Broken Link 

Checker.

63 broken links: 

40 → error 404

22 → bad host

1 → bad url
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Technologies:

Facebook 

Twitter

Instagram

Flickr

Youtube
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HOW? - USABILITY

The menu is divided in four 

sections. It’s clear and easy. 

It’s visible and available while 

scrolling down, also via a 

mobile device

A full text research 

engine is provided and 

it works 

Breadcrumbs

NO SITE MAP!
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Download Times

United Kingdom - London

Germany - Frankfurt

Japan - Tokyo

Australia - Sydney
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North America - USA -

Washington DC

North America - USA -

San Francisco

South America - Brazil -

Sao Paulo

According to Pingdom Website Speed Test, 

download times takes:

► less than 1 sec. from Europe

► more than 4 sec. from Asia and Australia 

► respectively about 1.30 sec. from the 

oriental cost of North America and about 2.36 

sec. from the western one.

► about 3,5 sec. from South America
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The website is provided in seven different 

languages. 

all the versions show the same content...
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...and the translation is 

accurate… but some parts 

remain untranslated, for 

example in the “Explore” section
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Massive 

presence of 

icons
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Massive 

presence of 

images

social, cultural  

and natural 

heritage

Information about 

events and their 

programmes
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It offers different articles

about the region.

There is also the possibility

to share and print articles

directly from the website.

information 

about the 

photo present 

in the article 
highlighting 

relevant 

information

other recommended articles 

you can read

Picked just for you
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It shows to the visitor the best 

destinations in Sardinia

Places of the heart
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Organize your trip

You can choose 

the type of the 

accommodation

also the 

classification

internal search engine
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An event program of the 

2014/2015 season is available for 

the download...

...but a 404 error appears! (in 

Italian, even if the language 

selected is not Italian)

Broken links - error 404
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Possibility to organize your trip.

It offers also informations for 

unpaired users.

Evaluation of accessibility of the website to people with disabilities
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On the website, no app icon is shown. But on 

Google Play and Apple Store an app is available 

for free download. Here you can see the events, 

what you can do and see in Sardinia and a variety 

of itineraries. 

The website is

readable on

smartphone and

passes the Google

mobile-friendliness test.
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CONCLUSIONS

● Strong website identity (logo, pictures,...);

● Very appealing approach;

● Suitable graphic layout;

● Linear web research;

● Internal search engine;

● Visible menu that help the navigation;

● Massive presence of images (high-medium quality) and icons;

● Website is updated;

● Secure website;

● Variety of offers;

● It shows the natural, cultural and social heritage;

● The site is translated into seven languages;

● The visitors can also consult the availability of the 

accommodations;

● Mobile friendliness;

● No plug in;

● Good downloadable time.

● No particular mobile application;

● No site map;

● Not an updated section connecting managers;

● Lack of weather forecast;

● Presence of pages written exclusively in italian;

● Social networks pages only in italian;

● Not downloadable materials; 

● Lack of a newsletter or the possibility of 

comments;

● Some broken links.
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THANKS FOR YOUR 

ATTENTION!
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